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Abstract

This paper describes the framework of analysis of an electronic publication business
environment, that are the functions, social impacts, users and enlightenment activities. The
framework of analysis shows us the problem of the present electronic publication business
environment. In the field of the users, mobility and usability of the text are not so suitable,
which have been made of the dominant characteristics in electronic texts based on a large size
book. As the result, we discuss about the possibility of electronic publication businesses on
general books that are not large size, and the aspect of its environment.
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